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Background
In the highly competitive luxury e-commerce business, 
Tolstoy stays ahead of the game, by getting new range as 
much before anyone else.



Research insights
People like to get designer collections earlier 
than anyone else.

They don’t like if someone else in their peer 
group wears the same collection.



Strategy
For the ones who bought from us:

We know you got the collection earlier than anyone else, 
because of Tolstoy.

You know you got the collection earlier than anyone else, 
because of Tolstoy.

Your friends don’t know that. So let’s keep it that way.



Creative Idea
We provide people with reasons they can give, 
when someone asks them

“Hey, this is the latest Sabya collection na? From 
where did you get it?”.

This is so that they can remain the only one with 
that exclusive collection.









Thank You


